2015 5 ¥R FRiilg SN A I R AR TR E
FIRFT LR SAREEABIE

2015 4F IR 2 bt AR B AR A 4 DG TR, % A4 S L R I AR T & A 2
FARIEAASSIMFEHEAT I L3R4 (http://Iwww.sta-international.org.cn/apply/create) . 4 s,
ARG B REEE, 1% BV B AU RE B R A

[ A1EBERE | BEEW | BT ]

— %EE — BT KE (City University, London)

LT 1894 4F, Wi B AL W e, 1966 AR . B AL TR TG 0 O B AR I S [ 42
RO RIS A RO LI, RS # ML S S g, RIEEEEIER. PRAA—HZ
FIHF SRTZLR, A ERAS, W5 TREEE 150 MEKK L4 E, R4eEERAR
FIRM R 2 —, AN BEBIERKRMLGEIERY:, 2EFHR, 2HFHL =14 0K
o AR BRI AL 2 v B EGE(Th N RIERTE G 3 20H WA S B T

http://www jsj.edu.cn/n1/12023.shtml).

AL E =k Cultural and Creative Industries -

N4 E R ESRIGERHM AU, Be T S ZAR SRR . S 2 SO B Rk R IR,
T8 S50 T K 27 % ] AN RSO B P B K 2, LSl i 0 B S TR A T 8 ) &
W R R LU A SR A RTVR I IR SRR . UG, ATTESCIC SRR gk . 2R
SRIEAR . B RRALA . BURF S BT RS A IE S SR QIR B AR H
BARN T SRR, WFHEHEIE, fhgal, ZAREHE., QRIS EN. ZRAE. 1H
HFESE AR

— FE — MBURLT K% (University of SouthWales)

PR £ KA I 100 AR H0 17 s o AR ik 77 O BRARAL 205 Wi A K B SRR Bl Rk
Kebd, W1 R B SR 80 A E KA T HRONBARIRY:, ERFR D IRIE T 224
TERSZ S M . T A LR AR R IRE 3R, T LLIZAE IR M AR & LT V20N
AT, L s 96% . EER AL THEE KRR, 24 6 A NGB, R
ARETAEN S, PE 2RSS, Rl 2 A 50yl S & BRI, AH R (4 7 5



T, R RERI 50%, 1E18 RA I 30%. 1% KUK (1200 ¥ 280k rp B 20E I (H

ENRILMEHE T HWEWINEEEEMIT http://www.jsj.edu.cn/n1/12023.shtml).

L RiZT E /£ Computer Animation -

A THEEBR B L, e RRE L LaE, IR BIE NS

HALfi% ¥ xR % 7+ Computer Games Design -

AU E L TUORA T 7 M, FEO AR WA R, 3D IR, Wk L] Wk H
BRI R .

ZRLE Art Practice -

ZEML BB AR RN ZARE, RS 5R 2 EARSE RS, AR .

i %3t Fashion Design -

AL T BUR X FR R (A i A AL B, IR T AR, AR T LE i 2
BARSEIR R

i} 444 Fashion Promotion -

ARARBE RS . BRI S0k, i E A R AT DAL AR B B T — AN il RO & A G
iz

B 4£4% Graphic Communication -

RURFERAL T — RIEEBOHRTE, A 2R 55 AEAR S8

J-#&#it Advertising Design -

GRS T KBNS, B A AL SR E A ST sE 5.

B B SAT | ¥ it TV and Film Set Design -

SRR T ARG I P s R AR R AR T2 I A 2

E Wit Interior Design -

VAR AT K B AR T I AE B AT ML 3R A 58 4

i %75 85 A1 F & ¥ i+ Fashion Marketing and Retail Design -

ZEA SRR AU R e RERQITE, IF BB RO m IR VA Z
RESEEZAR Performance and Media -

G BRI A R T RRRURIBE R B B AR

FLEY Film -



ZEA AT 50 fER I, RELVEAEREHIER T, T 28R, IF RS R g
EAINRTRIE

LW 5T Film Studies -

R IR BER — N L LAV oG R B R I AN ] 26

¥ Journalism -

YRR FHRAERR GYFCRIBE T, JEEFRIRIER B A E . LA S 4 R TR AR
&4 Media Production -

ZENADOY IR AEAE I+ RE, WHFBIUR 7 H . AU, S A AR i B8 A
k. SCALAIFE Media, Culture and Journalism -

ZEMLRERT ER, EREAERRGAE, ML =FH KR B

HE#R5E Photojournalism -

B p R AE BA G HA BOUNSEARIE, 1k AR md O A a4 AT L

#% %% Music Business -

GRARR T ERKEITTAGERE,  FFH 2 ST W AE — AN B P (3R 58 iz e BRI AR e 4

o>
[aysy

# R$HA Music Technology -

TR TREISEBNL S, ALURBEE KPR IR E PR TR & AR BOR

— XHE — 4148 E% (New York Film Academy)

LA E I A A Jerry Sherlock T 1992 4E6157, H8 T 38 EHE S M2 BiRs, KIXAL
TSP SRR QI ESE L, JREAL T OREAL S KRIX . ERNIEREEZAR
SRR R A B RS, B B, MR R E AR E AR S R
s TN e AEFCETT T, R R A R SEBRIRAE RE ST, DRVF R AP SRIGH TAR E Ek  RL R
B o 1225400 AR 1 2 A ¥ 465 v B 0 AR (P AR N RSN B A 0B 4 A5 8 T

http://www jsj.edu.cn/news/1/199.shtml).

ALE A Filmmaking-

IZIRFRR S AR B 4 D, R —BAER IR UL . . BT A I
R R. FAETMLEE . WEMEIES. SR80 T NSRRI S W B ALE B
B BTARIM . R ROMEE TAE,



AR H Acting for Film-

SN & T AR R AR Fritih, R e B SN 7, K A0 R FE 1R A0 S A
gid. W EEARICR R RBEAL S5 G REME . PG NESEG R, B, B
AT AES

M%) i Producing-

TS SR A AR AN A R et R, AR MRV G AR, BRI IR AR
SEALBIEREFELIH T N . SR AT R BRIE N SR 45 A

psi

= f1fE Screenwriting-

PRIV E RO E ACS, X B SRR B SR G SRR AT,

HE W ST JE SR BTk SRR T RIES . g AT H AR GRS AR

Wk ¥t Game Design-

HERPRBOTIEAR . BB TR Bk T RGR RN AT 7 M o 2% S AT M S i3

VRO A BRI TAE

43I 3D Animation-

S A = A 20 0 SR AR S o S A AT S A SRR B I, B S AT M AR HE R A — Alias 2 ]

{1 BT SRR MAYA. 2 RJE rT NEERLSEBE T B fE . Bk QIE S TAE;

Kl K %% Photography-

AR AT ERE AR . SR LS. QR E R HRLF Lightroom, 5 14w 41

Photoshop 45 £HJi A NFEREEIN . & AL BRI, emiuse i mas TAE;

1& 8 Media-

HEGTCN N RATEAR R AR ZAR, FAR GRS 2 4 42 R R iy B2 SRR A0 . 22 AR

JEPT N IRAR EAL BT SR RS TR

FHE#% it Graphic Design-

A2 OB Z NI AR I ZAR . Wit BRI, SRR S PGS & A (S B IR,
RE LABIEA B SRS AE B o SRR E A A = ERS: ek, BRI AIESE . ARIRNTTE

o Y AR AR SRR o 12 1 128 K SR I AR S b AU 4%

#HHE lllustration-

T I R AL B A% IR B A R S IR R — A SRV BOA AR . 2 A T 2 2 T (A
eI 73 KRG TR AR R 0, MR B2 R G EDRBIEME M, JF RN BT

HRSCFCAE B, 20 £ A i 2 BTN R AR A SR JEC T A4 i 3 A R



— Pz —— FHZBT2RE (Unitec Institute of Technology)

fE 1976 fERAL, fe— AT U2 BUNBEBE . 32 [ SE 8 VG 22 A8 v A AT O B 2 R A5 e i . &N &
RIS A SR A G F I 2 B KR S A SR B, G52 N e H 1 E PR 5275 W ol
(Reelshow International) ¥y A+ RHFLER L —, FEFR I — UG ERAE 47 S48 FIH 7E 22 A
FAALHIME (WnFEERE King of the Ring. % Hu A\ The Hobbits %) 1) —Z&HI1ERE S5, % F MK
e e nd o B A FGE(h NS E B E A E N EE B W

http://www jsj.edu.cn/n1/12040.shtml).

BAMHIME Screen Arts (% 6 T, R, SiE. 8. #A. WAL BEEHD -
EZ s GRSl ER 2 SR Gl (EN-UE =4/ TN L N R 2 D

#1 ¥ A5 3 Production Design and Management (& 3 %\, BREWI. SET6EmW
BT, BREB) -

MRBEVETHI . ARUEIERCIT . SR AW, e InE. Rmsss:

4% & F I Acting for Screen and Theatre-

B, HE. A,

P £E Contemporary Dance-

SRR = NI AN F B

K} &% Photography and Media Arts-

PRSI, BT AbEE . ET. RemT s,

B ¥ it Graphic Design and Animation-

MAEBETE S FhmBE. AR RS

¥ 5 Event Management-

HEN. HHGE. ZREHESE,

BAkHTH Media Studies-

WAAE AL . B TARSE

— BRF — FAERIEZEK (Accademia Del Lusso)
SR T B B R & 2213 CEPU Group, fJ%T 2005 4E, LR it FE 0%
s AR E L A A IR 3R, R B KRR HE Lz —, TRt 2 T R 2 i Il 2 15



EREAMBATEE BEZRIE BH &I SN HESMEMES), kA e RSN MiT
b S o e AN B A R KA AT T RAF A AR SR R, AT R 2 A SR A A A 10 S 30 AL A £ [
I i FRABUB N AT LSy o EEAIEM M EAT . Valentino(*EA& K1), Prada(F$iik),
Fendi(3%it), Ralph Lauren(POLO), Salvatore Ferragamo(JE$ut%%%), Bottega Veneta(#14 %),
LVMH(7it i o 5T JE 154 5 « 58 45 1), Hugo Boss, Vivienne Westwood, Ermenegildo Zegna(7sJE

1), John Richmond, Krizia(5d BLEEF), L’Oreal(RkE ).

W% Branding Management-

A EL, HESH, AR, AR,
i} %7 5 M %548 Fashion styling & Editing-
Gt WA, ALCREH,

Jik%5# 3t Fashion Design-

I 2R BT o

[ BRAERR / 212247 ]
SRS

AL URAE (8 D) 72 LRI~ Bt L R X BOEAE R AL X2 IR 2 2], IR L ZEAR
B R IRIE N T . SEM TS SR IRIE A2 ), AL, HIR B 2R i R S 2R
Ho W EHESJR B GRS . JE =5, AR AN SRR AT 2] 2RI 18] A 52
LGy, HWAEMKREZIEL)E, hlEEINEERRIR T 00

ik ARG Y 2 SRR, S EALBPEBIH 224, AL T ANHE S

(1+3+1) , [FINEAEARE L2247

[ AARS ]
WABIE R 548 25 H (MAAR, Ak, WOl RHR4)
R DA% -

A E AL (EEEREHIX . S, [FIN thROn R 2RI 1w h A feh B R

%o HEZEIATF RS AT (RSP HlkiE.



AWH PR R E K RISMEAE, SEES - HETR.
TSR AR A TR, IS MR (BHEIAEACF LK), RGiaE s & B NS5k
AR

HiF R (ATRAAEZR HE)

WA NIRRT 800 (FHikPh. WFwr 2. DURMBIIEZRAE, AnTiRid)

P 1T = SN IS I QY WNE SEERSIR LS )

Y

B

HHENART 98,000 (&L iRfEsE. LSS CRIED: . A% 1AM FRATBURSS 92 55)
B ARV AEAL A SRR U7 W A~ 1 22 3N
ik
1. AEEE . BUERS 55 A
2. BREEF RN R T EBINER SN, HEF R RACUNZFEIZINE GBS T AN
#E, BENELIEAANE
3. ZHMAAHPEBUH HE A RIM A H22E, WSR2 R E T HE2W AR T 98,000 HLHE
i

[ RESTE ]

TR— HEAEZRRBS

NN 9 H KT AR B 7 st 5.5 UL BRI E NS R %
BHUHER ST 5.5 &, ARG AR 10,000 F)27 B Ik s

FIUAED ST 6.0 #, WG AR T 20,000 (57 S0 s

A RS 6.5 (8L E) &, RIS AR 30,000 F%2 27 5 e o

F B FOR TR IUH %, ARG ST 5.5 12 2l e L 2L

FTRZ FEZERIAMR

LRI I FE TSR AR 10,000~20,000 A FELEE R I R K54

EEZ
L



FRLEEAR BRI E BRI H DA B ER, TSR EAR PRI I HA B S BOAty
. REEWCE . HOAE A AT e 1 LR B AR K A5 A R N

T R TOR
WS R A AR, I HESEE AT I X K Tt B 8] A 2

=L BEEACFINA (2015 LR [R]: 3/22. 7/26. 8/23)

TR RS S IR, O SRR N kg aaA 2 STl

E:

1. BIEE W & AR IR R K KA

2. N CALIT 5.5 KB 69 7 (LRSS, AT R ACHR; Bis e s

ICT b 73 2 70%%,  A] S St /KF It

M. Mk (2015 FERE ekt (a]: 3/22. 7/26. 8/23)
WISt AT INRG, %R 15 28Tk
T OSBRI 2B L G, w %l

T BB BEF GBS
PR BRI UG — A AR B BOE A5, WA 5 R T H H Ak .

N~ SN B AR B AR IR T H - (2015 42 2 HER E]: 8/31)
eI SSLVE RTINS PRI LS R IIE &

[ ®AEM ]

B bR 2 e B R 2 B I B H et

HLiE: +86 21-6249 6659;

K2 )M(+86 186 1670 3753); KT (+86 137 6495 6352);

HZIM(+86 139 1849 1746); £ IWi(+86 137 9525 7925);

fEH: +86 21-6259 2069

M4 . sta-international@qq.com (XRIHUKT IR S U7 4R 42 3 27 &k B it L T AR FE)



28 4 2 W Ak:  http://www.sta-international.org.cn/apply/create
Hihik: BRI B IL B RIX (BT #E 2 X AL % 620 5 7 B B B HIBgW: 200040)
(RIS e LA TS, AVE UL L G W M AT AR, CA BRI T H))

BEE— 2015 4 g xR Bt A B A0 241 A i 2
BEPE— iR A B AN AR R



